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  Caorunn Makes a Dazzling Debut Amongst London’s Style Set 

as Collaborations Stir Up the City 
 
Caorunn, the beautifully handcrafted super-premium Scottish Gin has enjoyed a glamorous start to the 

party season as it served up a star-studded storm at some of London’s most prestigious parties in May. To 

showcase Caorunn’s award-winning aromatic taste and unique heritage, the brand is collaborating with five 

iconic London-based partners to roll out a series of spectacular consumer events – all celebrating the 

brand’s values of timeless style, great craftsmanship and inspirational design. 

 

To kick start the season on the 15th May, Caorunn partnered with London’s iconic Victoria and Albert 

Museum to serve up bespoke cocktails at a Caorunn-sponsored private view of the museum’s flagship 

2012 exhibition – ‘Ballgowns: British Glamour Since 1950’.  

 

800 guests attended the star-studded event to mingle with the likes of Joan Collins, Laura Bailey, Yasmin 

Mills, Alice Temperley, and Zandra Rhodes, viewing sixty beautifully designed and crafted, bespoke 

ballgowns. The Caorunn cocktails were equally show-stopping and included ‘The Dahlia’ – a dreamy 

vintage mix created especially for the night and inspired by the Dahlia brooches worn at society balls in the 

1950s. 

 

On the 29th May, Caorunn paid homage to one of the UK’s most exciting and experimental designers by 

sponsoring the launch of Thomas Heatherwick’s first major solo exhibition, again at the V&A - Heatherwick 

Studio: Designing the Extraordinary. The event attracted over 600 guests, including Joanna Lumley, Mary 

Portas, Danny Boyle and a host of talent from the design and creative industries. All were treated to an 

extraordinary cocktail ‘The Thomas Heatherwick’ –which was inspired by the man himself. 

 

To ensure that May’s London city showcase was completely wrapped up, Caorunn partnered with Liberty 

London to launch luxury accessories brand Lionel and Lily’s new scarves collection on the 22nd May. Three 



 
 

     

hundred guests descended on Liberty’s stunning scarf hall to celebrate the launch at a glamorous seaside 

inspired party. Guests including Meg Matthews and Jo and Leah Wood were treated to Caorunn G&Ts and 

refreshing dandelion cocktails. 

 

Caorunn’s new London campaign caps a sparkling success story for the brand, which launched in August 

2009.  The small batch distilled, handcrafted gin is already the third bestselling super premium gin in the 

UK and has launched in major premium gin markets internationally, which includes the US, Spain, Italy, 

Canada and Germany.  

 

Distilled in a unique vintage copper-berry chamber at a working malt distillery in the remote Scottish 

Highlands, the super premium gin is handcrafted to the highest standard crafted using time-honored 

distillation techniques to create a gin that is a true modern classic. It is this bespoke craftsmanship, 

marriage of tradition and contemporary and unique bottle design that underlines Caorunn’s brand values. 

 

Infused with five locally sourced Celtic botanicals, Caorunn’s clean, crisp, aromatic taste provides an ideal 

base for cocktails, and contributes to the brand’s growing reputation as one of the finest super premium 

gins on the market.  

 

Caorunn Brand Manager Ibolya Bakos says: ‘Caorunn is delighted to roll out such an exciting 

programme of London-based events. Our selection of brand partners aligns perfectly with Caorunn’s values 

and we look forward to announcing further collaborations throughout the year. The London market is a key 

focus for the brand in 2012 and we will be launching a variety of both on and off-trade initiatives to wow the 

city’s drinkers over the coming months.” 

 

Visit: www.caorunngin.com 

For media enquiries please contact 
Burt Greener Communications, 0131 220 0003 

Rachael Gasiorowski, Rachael@burtgreener.co.uk 
 
 



 
 

     

 
Notes to Editors 
 
Launched in November 2009, Caorunn is a handcrafted, small batch distilled Scottish Gin infused with five Celtic 
botanicals. Its unique botanical infusion, traditional distillation method and handcrafting process reflects the brand’s 
desire to revive time-honoured influences to create a true modern classic.   

 


