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News Release         22 October 2012 

International Beverage Appoints Five Eyes AB  

To Serve Nordic – Baltic Duty Free Channel  

Global drinks business International Beverage has today announced it has appointed Five 

Eyes AB as the exclusive Duty Free agency to represent its entire portfolio of spirits and 

beer in the Nordic – Baltic regional Duty Free channel.  

Five Eyes AB will represent sales and marketing of the brands portfolio for the coming 2013-

2014 annual tenders and the appointment will be under contract for a term of three years, 

effective 1st May 2013. Brands include the International Beverage single malt Scotch 

whiskies Old Pulteney, anCnoc, Balblair and Speyburn; established blended Scotch whiskies 

Hankey Bannister and MacArthur’s, and new premium spirits such as Caorunn small batch 

Scottish gin.  

The agreement marks a change from the previous approach to the regional channel, which 

since 2010 had seen the single malts portfolio split between two regional partners.  

James Bateman, Global Travel Retail Manager for International Beverage, commented:  

‘It makes sense now for International Beverage to pull its resources together and focus its 

Nordic DF offer by having one partnership with Five Eyes AB. Since we entered the Nordic 

Duty Free channel in 2010, Fredrik Borin and his partners have done excellent work in 

launching and building notable momentum for brands such Old Pulteney single malt Scotch 

whisky. We are now at the stage where we can build on this initial momentum to bring a 

unified, trusted and compelling Travel Retail offer to the operators and retailers.  

Fredrik Borin, Founder and Managing Partner of Five Eyes AB, commented: 

"We are off course pleased that International Beverage Group has decided to work solely 
with Five Eyes in Nordic Travel Retail. The addition of brands like anCnoc and Speyburn, 
with leading positions in Sweden, will strengthen our portfolio and ties in well with our 
strategy of focusing on a deeper relationship with our retail partners to create new 
opportunities”.    

The TFWA is the world's largest duty free and travel retail association and this year’s World 

Exhibition event will take place from 22 – 26 October in Cannes. The International Beverage 

Holdings’ stand will be located at Stand number: Marine Village S2.  
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For further information, please contact Laura at Burt Greener Communications on 

0131 243 6735 or laura@burtgreener.co.uk 

 Notes to Editors 

International Beverage Holdings 

International Beverage Holdings Limited is one of the industry’s most dynamic global drinks 

businesses. Established in 2006 as the international arm of ThaiBev, the company specialises in 

developing distinctive, premium local brands for global growth, with a portfolio that is led by a range of 

high quality Scotch whiskies and includes some of the fastest growing and most prestigious beers, 

spirits and whiskies on the market today. These high quality brands are enjoyed by consumers in over 

85 global markets and include: 

 Chang, Thailand’s iconic global beer brand 

 Single Malt Scotch Whiskies: Old Pulteney, Balblair, anCnoc, Speyburn 

 Blended Scotch Whiskies: Hankey Bannister, Catto’s, MacArthur’s 

 Caorunn, a super premium small batch distilled Scottish Gin infused with 5 Celtic botanicals 

 Thai spirits: Phraya, Mekhong 

International Beverage’s international operation is headquartered in Hong Kong, with two major bases 

in China and Scotland and a growing number of regional hubs around the world. The business is 

focused on the delivery of winning investment, sales and marketing strategies. International Beverage 

is committed to producing brands of character, representing the care and craftsmanship of the people 

who make them - from the brewers of Chang Beer in Thailand, to the distillers of the fine single malt 

Scotch whisky Old Pulteney in Scotland. Crucially, the global development of every brand continues 

to be rooted in its home territory, supporting the company’s mission to build authentic brands of 

outstanding character. 

International Beverage is investing in ambitious growth across its global operation, employing over 

850 highly skilled people across production, sales, marketing and finance, together forming an 

effective and expert international team. In 2011 the International Beverage portfolio outperformed the 

market with outstanding sales across all categories. 

 


