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For immediate release      27th September 2012 

 

International Beverage Serves up Premium and 

Super Premium Portfolio launches at Cannes 

TFWA Stand will Showcase an Impressive Mix of New Releases, Exclusives 

and Limited Editions 

Global drinks business International Beverage Holdings has today announced a series of 

premium and super premium launches for its single malt Scotch whisky brands – anCnoc, 

Speyburn, Old Pulteney and Balblair – scheduled for this year’s TFWA World Exhibition in 

October. 

anCnoc Highland Single Malt Scotch Whisky will unveil its first Peter Arkle limited edition 

travel retail exclusive, to mark its ongoing collaboration with the international renowned New-

York based Scottish illustrator. The partnership, which launched earlier this year to bring the 

spirit of anCnoc’s ‘modern tradition’ positioning to life, has seen Peter develop an exclusive 

range of limited edition anCnoc designs, each based on unique aspects of the Knockdhu 

distillery, the distillery from where the whisky comes from. 

This new limited edition release showcases Arkle’s distinctive illustrations, this time taking 

inspiration from the leather suitcase of a global traveller. Non chill filtered and natural in 

colour, the new expression will be priced at £36.99/€49.99/$64.99. Matured in first fill 

bourbon casks, honey, vanilla and caramel on the palette are followed by bright notes of 

pear drops, lemons and coconut. The finish is long and sweet with hints of toffee and spices. 

A luxurious new look for Speyburn’s 25 Year Old Highland Single Malt Scotch Whisky 

will also be showcased. Previously named Speyburn Solera, the 25 Year Old has undergone 

an exceptional redesign, with the bottle shape, label and packaging all modernised to give 

the award-winning expression an elegant and premium look. 

The new bottle is distinctively tall and is etched with Speyburn’s rounded fish salmon. Each 

bottle will feature a new silver label and will be presented in a stylish wooden box with two 
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engraved stainless steel tasting cups. An insert hand signed by Speyburn’s Distillery 

Manager will complete the package and make each bottle unique. 

In a further treat for malt enthusiasts, ‘maritime malt’ Old Pulteney Single Malt Scotch 

Whisky, which recently scooped Jim Murray’s prestigious ‘World Whisky of the Year’ 

accolade for its 21 Year Old expression, will be unveiling an exceptional high-aged 

expression.  

International Beverage Holdings will also showcase vintage expressions from the award 

winning Balblair Highland single malt Scotch whisky, who will be launching their new travel 

retail exclusive 1996 vintage and 2002 vintage, and Caorunn, its award-winning  super-

premium Scottish small batch gin, which is currently selling well with World Duty Free Group.  

Blended Scotch whiskies from Hankey Bannister, MacArthur’s and Catto’s will also be 

featured alongside Phraya, a new super premium Asian rum that was launched with King 

Power Group in Thailand last summer, which is a world-first of its kind into the growing 

international market for premium dark rums.  

Phraya is an award winning 12 Year Old rum, distilled and bottled by Thailand’s Sangsom 

Distillery. It is deep matured TM in oak barrels and then only the finest rums are selected for 

blending; Phraya is meticulously crafted to result in a beautifully balanced and seamlessly 

smooth rum.  

James Bateman, Global Travel Retail Manager for International Beverage, commented: 

‘‘We are delighted to be launching these new products to our customers. The TFWA World 

Exhibition remains the perfect platform to unveil our new super premium spirits offer and 

launch yet more premium travel retail exclusive single malt Scotch whiskies, in addition to 

our award-winning portfolio of spirits. Travel retail is an important channel for our brands and 

throughout 2012, International Beverage has continued to deliver new and innovative spirits 

products and to invest in Travel Retail, working in partnership with operators and retailers.’ 

The TFWA is the world's biggest duty free and travel retail association and this year’s World 

Exhibition event will take place from 22 – 26 October in Cannes. The International Beverage 

Holdings’ stand will be located at Stand number: Marine Village S2.  

 



 
 
 

3 
 

For further information, please contact Rachael at Burt Greener Communications on 

0131 243 6735 or rachael@burtgreener.co.uk 

 Notes to Editors 

International Beverage Holdings 

International Beverage Holdings Limited is one of the industry’s most dynamic global drinks 

businesses. Established in 2006 as the international arm of ThaiBev, the company specialises in 

developing distinctive, premium local brands for global growth, with a portfolio that is led by a range of 

high quality Scotch whiskies and includes some of the fastest growing and most prestigious beers, 

spirits and whiskies on the market today. These high quality brands are enjoyed by consumers in over 

85 global markets and include: 

 Chang, Thailand’s iconic global beer brand 

 Single Malt Scotch Whiskies: Old Pulteney, Balblair, anCnoc, Speyburn 

 Blended Scotch Whiskies: Hankey Bannister, Catto’s, MacArthur’s 

 Caorunn, a super premium small batch distilled Scottish Gin infused with 5 Celtic botanicals 

 Thai spirits: Phraya, Mekhong 

International Beverage’s international operation is headquartered in Hong Kong, with two major bases 

in China and Scotland and a growing number of regional hubs around the world. The business is 

focused on the delivery of winning investment, sales and marketing strategies, International Beverage 

is committed to producing brands of character, representing the care and craftsmanship of the people 

that make them - from the brewers of Chang Beer in Thailand, to the distillers of the fine single malt 

Scotch whisky Old Pulteney in Scotland. Crucially, the global development of every brand continues 

to be rooted in its home territory, supporting the company’s mission to build authentic brands of 

outstanding character. 

International Beverage is investing in ambitious growth across its global operation, employing over 

850 highly skilled people across production, sales, marketing and finance, together forming an 

effective and expert international team. In 2011 the International Beverage portfolio outperformed the 

market with outstanding sales across all categories. 

 


